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Tasty, tactile, delicious and decadent are some of the many words
we'll need to to describe tomorrow's happy house.

The happy house

Imagine what a difference it would make to your equilibrium if you spent ten minutes each day simply
looking at the sky from your bathtub. Think how soothing it would be to feel the saft tread of grazs underfool in your own homd.

Try to visualise @ house where pllows are as ylelding as candyfloss, the
wallpaper changes o suit your mood and every single product and appliance,

avan the building itself, Is focused on your happiness ana wellbeing,

’ This day Is coming. Over al Phillps research lab, based in the Netherands,
Josephine Green, Trends and Strategy Manager, believes the future home “will
offer an intense, complete environmaent of pleasure and enjoyment; one that

| enfiches us and extends our creativity; a place of rebirth, transformation,

vitality and personal expression’. Mol so much the Zendinspired white and

wenge sanctuary of the nineties, more a tachnicaloured pleasure dome, 2

vibrant recreation centre, a domastic amusement arcade, somewhere that will
fres the spirit, delight the senses end unleash the personality.

In tha nineties. vast numbers of consumers becama aware of the look and
style of their home emvironment for the first time. This formative period will,
believe some, lead 1o the nest phase, which will reflect more advanced needs
and o heightened sophistication. ‘People will increasingly leam to buy things
with their fingars, not just their eyes,” believes Lisa White, Editer of Bloom, In
view and View on Colour, ‘Anyone can buy a tasteful concept, from MES up, bt
once consumers grow in confidence, they can investigale aspects of their life
on a deeper level and make mare Intelligent choces.”

llse Crawford, former Editor of UK style magazing Elle Deco end recently
appointed Editor of new magazine Bare, which explores good living and
wellbging, would agree. "Our attitude will be more about connecting than
consuming, getting closer ta the warm stulf of life. Homes won't Just be about
spaces that look good. but sboul places that make us feel good, physically and
smotionally, 8s well as meaning something parsonally,’ she believes. Interior
13, 508, round 484, Gattrmom and product designers are already anticipating this, and the evidenca can b
M this hechan ® 100 geen i a burst of feelgond products on the market, from ‘blistared’ rubber
o tiles (like pod shoes) that massage bare feet as you walk on them and giant-
lnoped carpets that really do herald the and of hardfloor surfaces, to wild
wallpaper and colourful furniture design.
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Tasty, tactile, delicious and decadent are one family of words 1o describe
tomarraw's happy house. It will be a place that will stimulate the senses and be
gansitive to nature and the elements, It will relieve us from the mundane
chores of domesticity, while preserving those essential ones deemed good for
the: souwl, Rather than being samathing betwsen a tample and fortress, where
the outside iz kept out, this will be a place we wani W share with others, While
embracing the wealth of new technology and Its potential uses, the new home
will also enhance some of the simple, timeless aspects of good living, lost in
the whirling passage of fashion and fad.

I the future, things will genuinely look good encugh to eat. An abundance of
tetbure, cobour and pattern combined with embracing. inviting forms. that appeal
to our sensual natures will all provide the background. But according to Dr
Jermy Tillotson, specialist in smell technology works and smarl materials, who
works for Chamed, a subshdiary of Media Lab, MIT, the sanses will rot only ba
stimulated an an immediate level, they will also be hamessad via technology to
redefine our future homes. She believes that an electronic nose sensar will
svantually be something that can be embadded into any product, with a whale
range of functions and applications. "You could, for instance, have a nosa
sensor in wallpaper that would respond to your Individual smell and changa
accordingly.”

S0, for instance, If you woke up feeling depressed or down, the sensor would
respond to this by changing the paper into a bright, cheery colour. Or, if you
woka up with the baginnings of a cold, it could relaase the small of eucahptus.
The possibilities of an electronic nose sensor are endiess: pheromones In the
bed would make us feel mare sexually aroused; security systems could smell
intruders; telephone handsets could monitor breath and e-mail the doctor with
an early waming analysis: nurseries could release the smell of 8 mother to
so0the o crying infant; urinals could analyse human waste for the first signs of
pregnancy of cancer. It saunds Incredible, but smell technolagy could eventually
take us there, ghving our health and wellbeing a new value and status in the
homa.

Technology will obviously feature In more overtly functional spaces such as
the kitchen, while simultaneously becoming less intrusive, being Integrated Into
walls, lurnitune and appliances. London-baesed architectural practice Softroom,
whosa clients include Alessl and the Richard Rogers Pastnership, presented its
vislonary future kitchen concept at 100% Dasign last year in conjunction with
Jam, Corian, Whiripoe! end Linbeck Rausch. While many of the appliances were
soll-operating and regulating, other aspects, such as cooking and food
preparation, were retained for their inherent relexing or pleasurable gualities.
The Massachusells Institute of Technology's Media Leb has 8 five-year

programme to develop domestic technologies, and Professor
Medll Gershenfeld ballaves the sel-governing kitchen s fast
heading our way.

Fram General Electric, there are already bar code reading
microwaves, web-enabled ovens and voice-activated fridges.
Their portable scanner which amits-a laser beam allows you (o
greate a database and access other datebases, which will
enable us to download & recipe in the office and check it
apainst the Ingredients In our fridge at home. Philips has
created an Iintelligent apron with 8 bullt-in power circuil and
microwave To voice activete appliences, while the Intelligent
Garbage Cen proposed by Philips will oplimise waste disposal
by sorting and compacting refuse and removing odour ready for
collection.

While more aspaects of the home will be absorbed by
technalogy, these advances are not the tolal piclure. Smart
thesa appliances may be, but they don'l come close 1o the
miracles of natura, which will seem more wondrous and
precious as we become Increasingly aware of the fraghity of our
ecosystemn, Luxiab, a group of French desipners comprising
Thierry Gauglin, Patrick Jouin and jean-Maria Massaud, believe
this new sympathy with nature |s not about ecology, bul "the
physical and spiritual sensuslity of the elements... a najve
seduction... a8 generous innocence. Emolions are brought
closer to pure sensations, leading to the rediscovery ol a
tactile, visual, oifactory serenity thal does not depend on one's
culturel references. The only form of ostentation is that of
wellbeing'.

At the Mitan Furniture Fair this year, they presantad '3
Elements’ based on three sensations: lying down in the grass,
looking at water and contemplating fire. Designs included
‘mutabla’ fioor tiles made from pressed aluminium frames and
turf (nourished with microcapsules and anti-fungal protection].

% n'iake us feel gmnd hﬁyéﬂélly and prnntla@_y as well as.
BHing something personatly




____—#

These would allow us to have gardens and borders inside 8
hamie. In 8 similar vein, The Rooftop Garden by Palrick Madeau
and Vincent Dupont-Rougler won the Grand Prize at the Parls
Furniture Falr In Januery. A portable garden 2one that unfolds,
it = crafted frem tesk and aluminium and can be used indoors
or out. Sucddenly gardens become a flexible zone. something
well bayond the humble window box, walting to bring joy (and
increased cxygen levels) to any home emircnment, no matter
how small ar high up.

fhe Unprivate House, an exhitition at Maw York's Museum of
Madern Art, featured the work of Australlan archilects Glen
Burke and Peler Strutchbury, who are creating houses that let
the outside in and are more responsive 1o the seasans and
mature with, for example, wisted roofs that let winter light In.
Erwan Bouroullec's House Within A House I3 8 modern
treahouse with metal legs and a platferm with slatted
aluminium walls, and was a huge hit in Milan when shown by
Capallinl. It would work 8s well in a garden as in a house.
Simple devices, such as roofs that slide back promoted by
Paxtan Locker, are something that would make a huge
difference to our quality of life. Apparently, Richard Rodgers
has one In his bathroom - obviously his own, which means he
can have g bath in the rain, or by moonlight. if he 5o wishes,
Nice idea.

As well ag connecting with the natural world, It is our contact
with other humans that trangforms @ house into 8 homa.
Philips again: "The individuallst tendency of recent yaars is
leading prople to reflect on questions of identity and meaning.
Is the self just a collection of satisfied needs, ar Ig there
more? ... a home that fosters interaction and sharing. both
inside and outside its walls. A home that allews the sell W
beeathe'.

The compartmentaiisation of needs in the rineties, with fised
zones’, |s phing way lo @ more fexible way of thinking. Lisa
White describes It as *a more generous spirit’, which is
raflected In the growing numbers of designs thal are concahed
to encourage interactivity and sharing. French company
GlesseXchange produces mobile objeets with multiple uses
that only make real sense wilh human interaction. The Tel-Aviv-
hased deslgn company, Umani, has created & witly, Fast Food
tanle Bnd communal stoal on wheels. The strongest example
of communal design, howaver, is lhe reworking of the humble
sofe. For decades, it has looked roughly tha same: flat and

horizantal, |Ike something

The new fram a bus shelter, where
i ean ' people sil next to each other,
!'DUT'IE ApSs and In front of a TV, & la The
socialising generally Simpsons. But designs such

as Flap by Francesco Binfare
for Edra, which look like a
giant paw, are specifically
greated for  commuanal
interaction end comfortable conversation. They encourage &
mare open, comivial atmosphere allowing, peopla o ook at
each other, share peenuis of philosophy.

lise Crawlord comments, ‘In the 16th century, the Franch
decided we should sit like kings and we hove been doing ever
since in a very rigid way. Arab cullures, on the other hand, have
faid and loungad for thousands of years, because it's more
comfortabla.’ The new loungescape” and socialising genarally
invalve & flatter, more norzontal activity. which some belleve
egxplains the return of soft carpets - 5o much more
comfortable than hard floors Lo sprawl on.

in an ideal world, every home would be Individual, Gona
wolld be the showroom affect of a fashion taking grip and
encouraging clone hames while anninilating the individual

inside, Dutch Company, Do Create — ‘an action — not just a

involve a flatter, more
horizantal activity

brand’ - has produced @ range of objecis that are not compleled until the
cansumer interacts with them, ‘leaving social footprints’. Do Hit by Martin
Vanderpoll 15 a steel cheir thal comes with a slecsgehammer, 50 thee cwmnad Can
sculpt thelr own shape before sitting on it Likewise, Do Scratch by Martl Guixe
ls a matt black light Lox that emits lght only once the owner goratches miarks
on to it. It may be dealistic to suggest the end of designer dictatorships. but it
certainly Indicates a less precious approach Lo furmiture and objects in the
home.

What. however, could ba more personal than your vary own building? Hyper
surfaces are one of the sexy sciences many theorists e looking into which
offer 8 mind-blowing array of possibilities. 'Sofl’ buidings, hased on helixes,
circles end spirals, which can be created by computer and bulll anywhere,
herald a new era of chaos, fun and Nuidity in architecture — the ultimate in
emotional, or happiness, bulldings.

wp view

For the post decate the hame 8nd Inerions esness has consisnily culsiripped mppars i
terms of profits and sabes., Thes tendency will continue a5 the home moves on from being
regarded simply 25 & place of res110 one of rotmal and securily in a1 increasingly oggnrsahae,
stressful end unsole woild.

Thiz Nirw Tasteocracy Biso nees home a5 8 maating point 1o shane lood &nd INLEFESLS wih e
mindod tionds, A plate of privacy In which to indulge their geurmet tastos in wirs 200 Cijnrs

{soe The New Hedonists), Remembar (oo, il in & lime stressed world, home will Decoms 8
personal servios contre (Nairdressars, masseurs, and Meraplols will come bo the client rader
than vion = versaj.

45 the brend Lo Idividualism, persona! statement and Gl lutfimant grows It b ony 10 be
expecied thal the lsme will akso become morne (han & cOMEINE for b collection of slalus
ariefacts and Mued roams.

It will bacome an ineraciive Wmmmummwm:nmw-mhrbm
objects (fabric screens thal serve as lghts 30d $0 on), and intelligant work 19018

1 will nisn mararksh Wha S with 15 Bromatic testiles ang furnitune, s ight shmevaning wally, its
fipors ond cedings (hat can be reconfigurmd to allow us I heel gross under our feel. of gane up
Bt the shy wiile batheng. it wal become our ofice, rétreal. place of steep bal alsn for solace and
srierininment, a lunctional but sestheticolly complex siruclure NSt exuses lif 24 hawrs 8 day,

Further Reading:

Bare, edited by llse Crawlord, published by John Brawn Publishing, avallable in
newsagents now, tel +44 (0)20 7565 3000

Bioov, In View and View on Colowr, edited by Liss White, publishiad by United
Publishers,tel +331 4408 GASE

La casa prossima futura by Philips Design

{contact Laura Traldi on +31 40 27 59115)

Dr Jenny Tillotson can be contacted on +44 (0120 7243 55563

Softroam, 34 Lexington Street, London WAR 3HR

Tal: +44 (0)20 7437 1550. Website: www softroom.com




